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that he does not understand;
the customer tends

to shift his cutsom

to a competitor

whose communication is
more acceptable.

This is especially true

in international business.

We saw in the earlier section

how written communication
has become a major means
of getting things done,

of getting results.

Logically speaking,

the more skilled

we are in this area

the better will be

our ability

to get results.
























in a clear, persuasive way,
in a skilled fashion,

written communication
makes for improved results.

The writing that we learnt
in school and college

had a much simpler purpose,
namely, to show

what we have learnt

to a person who

already knows it.

At best, it was to explain
or to pass on data.

The need to make clear,
the need to convince,

and that too

{o a person who may have
little in common with us;
the need to get things dome,
to get results,

was not our aim.

Written communication
for results

is a necessity

in a work situation.
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PART 1II
HOW PROFESSIONAL WRITERS GO ABOUT IT

If we want to find out something
about any art or skill, 7

we must analyze

the work of leading performers,

and then laboriously imitate

their seemingly effortless performance.
There’s no guarantee

that we'll ever become champions this way,
but atleast we can try.
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